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Managing Sport Facilities 2nd Edition
This volume takes readers inside the high-stakes game of public-private partnerships for major
league sports facilities, explaining why some cities made better deals than others, assessing
the best practices and common pitfalls in deal structuring and facility leases, as well as
highlighting important differences across markets, leagues, facility types, public actors, subsidy
delivery mechanisms, and urban development aspirations. It concludes with speculations
about the next round of facility replacement amidst rapid changes in broadcast technology,
shrinking domestic audiences, and the globalization of sport.
This book takes a close look at how the sport industry has been impacted by the global
Coronavirus pandemic, as entire seasons have been cut short, events have been cancelled,
athletes have been infected, and sport studies programs have moved online. Crucially, the
book also asks how the industry might move forward. With contributions from sport studies
researchers across the world, the book offers commentaries, cases, and informed analysis
across a wide range of topics and practical areas within sport business and management, from
crisis communication and marketing to event management and finance. While Covid-19 will
inevitably cast a long shadow over sport for years to come, and although the situation is fastevolving and the future is uncertain, this book offers some important early perspectives and
reflections that will inform debate and influence policy and practice. A timely addition to the
body of knowledge regarding the pandemic, this is an important resource for researchers,
students, practitioners, the media, policy-makers, and anybody who cares about the future of
sport.
Now available in a fully revised and updated third edition, Sport Management: Principles and
Applications examines the nature of the sport industry and the role of the state, non-profit and
professional sectors in sport. It focuses on core management principles and their application in
a sporting context, highlighting the unique challenges faced in a career in sport management.
Written in highly accessible style, each chapter has a coherent structure designed to make key
information and concepts simple to find and to utilize. Chapters contain a conceptual overview,
references, further reading, relevant websites, study questions and up-to-date case studies
from around the world to show how theory works in the professional world. Topics covered
include: strategic planning organizational culture organizational structures human resource
management leadership governance financial management marketing performance
management. This book provides a comprehensive introduction to the practical application of
management principles within sport organizations. It is ideal for first and second year students
studying sport management related courses, as well as those studying business focused and
human movement/physical education courses who are seeking an overview of sport
management principles. Visit the companion website at www.routledge.com/textbooks/hoye
Facilities management has been one of the fastest growing professional disciplines for some
years, both in terms of volume and diversity of commercial activity. However, a widely
accepted and implemented body of knowledge is still lacking. This book contributes to that
knowledge building by taking models and ideas from a wide range of sources and linking them
to extensive case study material drawn from practising facilities managers. The text is divided
into three parts: · Current practice is illustrated, with a second chapter looking at enhancing
services · Key facilities management issues are considered:user needs evaluation, outsourcing
and computer-based information systems · Extensive advice is provided on managing people
through change and on decision making The Second Edition features new material on user
needs, briefing and procurement strategy, together with new public sector case studies. ‘This
high quality book provides a comprehensive approach to the range of issues [and] the
combination of case studies with theoretical perspectives and research has a strong practical
emphasis’ Chartered Surveyor Monthly 'A thorough and very well researched book...as a
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student text it is first class' Construction Manager
"Campus Recreational Sports Facilities" covers the entire process of building a facility, from
initial planning through design, construction, and move-in. Recreational sport directors,
architects, and other experts provide construction options and share industry standards,
guidelines, procedures, and more to help you navigate this complex process.
As the sport business continues to evolve, so too, does Sport Finance and Management. The
first version of this book took an in-depth look at changes in the sport industry, including
interconnecting financial issues between teams and their associated businesses, the nature of
fan loyalty influences, and the impact of sponsorship on team revenues. This second edition
updates each of these elements, introduces relevant case study examples in new chapters,
and examines the impact of changes in facility design, media opportunities, and league and
conference policies on the economic success of teams, the salaries earned by professional
players, and the finances of collegiate athletics.
Esports have rapidly expanded from a pastime undertaken by casual players to one of the
largest segments of the entertainment industry, in which hundreds of millions of people play
and compete daily. Esports Business Management With HKPropel Access is one of the first
textbooks to present an all-encompassing look into the world of esports business, will teach
both aspiring students and sports professionals about the business of this rapidly expanding
industry. Written by esports executives, business experts, and esports educators—and
endorsed by the International Esports Federation, Esports Research Network, and the United
States Esports Federation—the textbook offers a comprehensive approach to the operational
side of esports, supplemented by a striking full-color design and dynamic imagery that will
bring concepts to life. The text begins with a basic overview of the industry, including various
levels of esports, culture, and social issues. Next, readers will explore the interests and
concerns of various tiers of stakeholders—from title publishers and event organizers to leagues,
sponsors, fans, and more—and learn about governance at multiple levels, from the international
level to college conferences. A full look at the marketing engine of esports examines
sponsorship opportunities, esports events and venues, and communications at all levels,
including broadcasting, analytics, and social media. The book addresses managerial and
business issues associated with running an esports-related entity, including financial and legal
concepts as well as team and player management. The text concludes by examining careers
found in the various segments of the industry and looking at the future of esports. Throughout
the text, Zoning sidebars provide real-world spotlights that bring the concepts to life. Student
learning will be enhanced by the related online learning aids delivered through HKPropel, with
student exercises and case studies that apply content to life, industry profiles, and a list of
Internet resources for further learning. While similarities exist between the sports and esports
environments, there are also significant differences in how the esports industry must operate to
thrive. Esports Business Management is the foundational text for understanding and working in
this exciting, fast-paced industry. Note: A code for accessing HKPropel is not included with this
ebook but may be purchased separately.
Written for courses within Sports Law, Legal Aspects of Sports, Second Edition provides a
modern, case-based approach to this changing area of sports management and
administration. The text provides a breadth of coverage that is specifically written for Sport
Management majors who need to understand the relationship between sport administration
and the law and as such provides an accessible level of detail. It urges students to think
critically about course material and apply material to an in-depth study of legal aspects of sport
through the use of cases to real-world scenarions and questions at the end of each chapter.
The Second Edition has been reorganized to improve the flow of content and all case studies
have been added to Navigate 2 to help students stay organized and prepare for class. The
topic of discrimination in sports has been updated and expanded to include age, race, religion,
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and gender discrimination.

Contemporary sport is big business. Major teams, leagues, franchises, merchandisers
and retailers are in fierce competition in a dynamic global marketplace. Now in a fully
revised and updated second edition, International Cases in the Business of Sport
presents an unparalleled range of cutting-edge case studies that show how
contemporary sport business is done and provides insight into commercial
management practice. Written by a team of international experts, these case studies
cover organisations and events as diverse as the NBA, the Americas Cup, the Tour de
France, the PGA tour, FC Barcelona and the Australian Open tennis. They explore key
contemporary themes in sport business and management, such as broadcast rights,
social media, strategic development, ownership models, mega-events, sports retailing,
globalisation, corruption and financial problems. Each case study also includes
discussion questions, recommended reading and links to useful web resources.
International Cases in the Business of Sport is an essential companion to any sport
business or sport management course, and fascinating reading for any sport business
professional looking to deepen their understanding of contemporary management.
Drawing on recent work in sport studies, business and management, health, science,
and law, this book offers a critical examination of the latest published research on sport
and environmental sustainability. It examines how strategic management, policy and
education influence the relationship between sport and the natural environment, and
how the transmission and advancement of knowledge via research journals can, and
should, have an impact on policy and practice. Covering sport at all levels, from
professional to non-profit, and across all sectors of sport management, from marketing
and events to facilities and communications, Sport and Environmental Sustainability
makes a powerful argument for an awareness of, and need for, environmental
sustainability in sport. Chapters outline the research and methods used, expose gaps in
the literature and encourage opportunities for future inter-disciplinary research. Topics
include sport and climate change, sport and safeguarding air and water quality,
education for sustainability, and sport policy. This is an invaluable resource for
researchers in sport and environmental sustainability, and academics working in sport
management, business, recreation and leisure studies, and sustainability programs, as
well as sport policymakers and industry practitioners.
Though spectator and player security has always been a priority for sport and facility
managers at all levels, large-scale threats such as terrorism or natural disasters have
become even more critical management concerns. Proactive sport and facility
managers understand the role they must take in working with local law enforcement,
contracted security personnel, and their own employees to adequately plan for and
respond to threats—both manmade and natural. Security Management for Sports and
Special Events: An Interagency Approach to Creating Safe Facilities presents a
systematic approach to stadium and venue security. Unlike traditional risk management
books that present guidelines to promote safety and discourage litigation in sport and
recreation settings, Security Management for Sports and SpecialEvents deals
specifically with natural disasters, terrorism, crowd control problems, and other largescale threats. As sport and facility managers seek to broaden their building
management capabilities, this text offers detailed guidance in improving the quality,
coordination, and responsiveness of security protocols within their facilities. With this
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text, sport and facility managers examine the concerns and challenges to security and
emergency planning for both sport and non-sport events held at their facilities. Security
Management for Sports and Special Events offers an organized explanation of event
security to support the planning, implementation, and communication of security and
emergency plans to staff and game-day hires as well as the assessment of emergency
preparation. Drawing on numerous examples from both in and out of sport, readers will
consider the challenges, solutions, best practices, and prescriptions for coordinating the
efforts of staff, law enforcement, and security personnel. Readers will find an array of
tools that assist in understanding and implementing the material presented: •Case
studies at the end of each chapter and “Lessons Learned” sections that summarize
and apply the information to a real-world scenario •Chapter goals and application
questions that provide a clear map for the chapter and promote critical thinking of the
issues •Sidebars throughout the text that provide examples of important current issues
in sport and event security management •Reproducible checklists, forms, and
additional resources that help in designing and implementing plans •More than 20
appendix items, including key guidelines, checklists, and needs assessments
Emphasizing interagency development and a team approach to sport event security
management, Security Managementfor Sports and Special Events allows sport and
facility managers to lessen risk, control insurance costs, and uphold the integrity of their
facilities through security management procedures. The text is developed according to
the requirements of the Department of Homeland Security’s National Incident
Management System (NIMS) and serves as the manual for managers seeking to
achieve the SESA Seal of Approval offered by the University of Southern Mississippi’s
National Center for Spectator Sports Safety and Security (NCS4). Developed by the
authors and the only dedicated research facility for sport security management, NCS4
is on the cutting edge of researching and assessing game-day operations for security
and crisis management. Security Management for Sports and Special Events is a
practical resource for identifying and managing potential threats to fans’ and players’
safety. With proper protocols in place and a coordinated response, sport and facility
professionals can ensure the safety of participants and spectators from terrorism,
natural disasters, and other potential encounters.
"Managing Sport Facilities, Second Edition, "provides a clear and comprehensive
understanding of crafting a career in running a sport facility.
Sport Facility and Event Management focuses on the major components of both facility
and even management: planning, financing, marketing, implementation, and evaluation.
It integrates timely theoretical foundations with real world practicality and application to
provide the reader with a strong foundation in facility and event management. The
authors focus on a broad range of facilities and events to demonstrate the diversity of
the industry, which encompass recreation, leisure, health and fitness, in addition to the
more commonly discussed sport facilities and events. The texts robust pedagogy
includes chapter learning objectives, industry expert spotlights, vignettes, case studies,
discussion questions, and tip points, as well as actual examples from the industries
covered throughout the book.
Sport events are inextricably linked to the places in which they are hosted. High-profile
events require high-quality venues, and the proper management of facilities is crucial to
their success. Now in a fully revised and updated new edition, Managing Sport Facilities
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and Major Events is still the only textbook to introduce the fundamentals of sport facility
and event management in an international context. With detailed real-world case
studies and insights from professional practice, this book offers a systematic guide to
the management issues and practical problems that sports managers must address to
ensure financial, sporting, and ethical success. It covers all the key aspects of sport
facility and major event management including the bidding process, facility
development, risk analysis, budgeting, marketing, branding, and quality assurance, as
well as completely new chapters on analytics, impact, and legacy. Now supported by a
companion website containing slides, test banks, a glossary, and sample syllabus, this
is an invaluable resource for students and practitioners alike and is essential to any
course on sport facilities, event management or sport administration.
Written by an expert who is the architect of the University of Virginia, Building Type
Basics for College and University Facilities provides an updated essential guide to the
design of college and university buildings. Featuring contributions from notable
architecture and design expects, this second edition includes a number of new
examples of college and university buildings completed this century as well as
significant new content, including information on sustainability, preservation,
technology, and the influence of interdepartmental collaboration on the built
environment.
Effective marketing is essential for any successful sport organization, from elite
international teams to local leagues. Now in a fully revised and updated third edition,
Advanced Theory and Practice in Sport Marketing is still the only text to introduce key
theory and best practice at an advanced level. This new edition goes beyond the
introductory marketing course by exploring advanced marketing theories related to
social responsibility, global issues, information systems, consumer behavior, product
management, logistics, sales, promotions, and social/digital/mobile media. New to the
edition are sections on branding, destination marketing, and performance evaluation
that demonstrate how to measure impacts through sport marketing and how to use
analytics to determine sport marketing success. Every chapter contains extended case
studies and theory-to-practice insights from marketing professionals around the world
and a companion website includes an impressive array of additional teaching and
learning resources. Advanced Theory and Practice in Sport Marketing goes further than
any other textbook to prepare students for the real world of sport marketing. It is
essential reading for any upper-level undergraduate or postgraduate course in sport
marketing or sport business.
Keeping pace with the rapidly evolving field of sport management, Contemporary Sport
Management, the authoritative introductory text in the field, returns with a thoroughly updated
seventh edition. Over 50 contributors with a diverse array of cultural and educational
backgrounds deliver a complete and contemporary overview of the field, presented in full color
for a visually engaging read. With a simplified structure to reflect current demands of the
profession and addressing all the Common Professional Component topics outlined by the
Commission on Sport Management Accreditation (COSMA), Contemporary Sport
Management, Seventh Edition With HKPropel Access, is organized into three parts. Part I,
Introduction to Sport Management, provides an overview of the field and leadership concepts
associated with it. Part II, Sport Management Sites, details the major settings in which many
sport management careers are carried out, including new content on sport participation across
the life span. In part III, Sport Management Functions, readers will learn about the key
Page 5/14

Read Free Managing Sport Facilities 2nd Edition
functional areas of sport management, including sport marketing, sport communication, sport
facility and event management, and more, with new content on sales as a career path. New
and updated content throughout this edition allows students to stay on the leading edge of the
field: Discussion of the evolution of esports, fantasy sports, and sport betting Content covering
emerging technologies in sport management, including streaming, artificial intelligence (AI),
augmented reality (AR), and virtual reality (VR) New case study sidebars with short-answer
questions Recommended Case Studies in Sport Management journal articles for each chapter,
designed to promote critical thinking and demonstrate understanding of chapter content
Related student learning activities and recommended articles are now delivered through
HKPropel. These supplemental materials are designed to increase student engagement and
enhance understanding of chapter content. With more than 200 activities, including
comprehension activities, web activities, and Day in the Life activities tied to professional
profiles, students will be challenged to think critically about sport management as both a field
of study and a vibrant professional environment with a variety of career paths, and they will
develop insight into issues they will encounter in their careers. Chapter quizzes are also
included and can be assigned by instructors. Contemporary Sport Management, Seventh
Edition, will broaden students’ understanding of sport management issues, emphasizing
critical thinking, ethics, and diversity while providing students with an introduction to all the
aspects of the field they need to know as they prepare to enter the profession. Note: A code for
accessing HKPropel is not included with this ebook but may be purchased separately.
Sport Finance, Fourth Edition With Web Resource, grounds students in the real world of
financial management in sport, showing them how to apply financial concepts and appreciate
the importance of finance in establishing sound sport management practices. Utilizing a
modern and practical approach, the text encourages students to take a strategic organizational
perspective in learning financial skills while gaining a deeper understanding of the reasoning
behind the principles of sport finance. The fourth edition of Sport Finance has been revised
and restructured to reflect the evolving needs of students entering the dynamic sport industry.
Content updates and additions include the following: A new chapter dedicated to assets (such
as players, facilities, and goodwill) and liabilities (such as player salaries and long-term debt)
and how they affect a sport organization Expanded coverage of strategies to increase revenue
and reduce expenses for greater profitability, enhanced with an example from a real-world
athletic department New chapters about reviewing financial statements, planning, and building
a financial strategy to help guide decisions to create, expand, or exit a sport business or
organization Five new case studies covering a variety of sectors, sports, and countries to give
students the opportunity to apply the concepts to practical scenarios To further relate the
content to real situations for students, study questions about each of the case studies have
been incorporated into a new student web resource. The web resource also includes an
interactive simulation called “The Two Dollar Team” that directly engages students with the
book’s topics, including assets and liabilities, revenue and expenses, budgeting, cash
management, and borrowing. Instructors will also find additional activities and a case study in
the companion instructor guide, and they will receive a test package and presentation
package. Sport Finance, Fourth Edition, will enable students to grasp fundamental concepts in
sport finance. By analyzing business structures, financial statements, and funding options,
students will not only learn basic finance but will also understand how those skills are used to
build a strategy and make sound financial decisions in the world of sport.
The Second Edition of Sport Leadership in the 21st Century provides students with the most
current and comprehensive understanding of leadership in sport management. Authored and
contributed by leading sport management researchers and practitioners, this text immerses
students in the learning process through case studies, interviews with leaders in the sport
industry, critical thinking questions, and rich content.
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International Sport Management is the first comprehensive textbook devoted to the
organization, governance, business activities, and cross-cultural context of modern sport on an
international level. As the sport industry continues its global expansion, this textbook serves as
an invaluable guide for readers as they build careers that require an international
understanding of the relationships, influences, and responsibilities in sport management.
Through a systematic presentation of topics and issues in international sport, this textbook
offers a long-overdue guide for students in this burgeoning subfield in sport management.
Editors Li, MacIntosh, and Bravo have assembled contributors from all corners of the globe to
present a truly international perspective on the topic. With attention to diversity and multiple
viewpoints, each chapter is authored by distinguished academics and practitioners in the field.
A foreword by esteemed sport management scholar Dr. Earle Zeigler emphasizes the
importance of a dedicated study of the issues in international sport management. All chapters
in the text use a global perspective to better showcase how international sport operates in
various geopolitical environments and cultures. The text is arranged in five parts, each serving
a unique purpose: •To outline the issues associated with international sport management •To
examine sport using a unique perspective that emphasizes its status as a global industry •To
introduce the structure of governance in international sport •To examine the management
essentials in international sport •To apply these strategies in the business segments of sport
marketing, sport media and information technology, sport facilities and design, sport event
management, and sport tourism Written to engage students, International Sport Management
contains an array of learning aids to assist with comprehension of the material. It includes case
studies and sidebars that apply the concepts to real-world situations and demonstrate the
varied issues, challenges, and opportunities affecting sport management worldwide. Chapter
objectives, key terms, learning activities, summaries, and discussion questions guide learning
in this wide-ranging subject area. In addition, extensive reference sections support the work of
practitioners in the field. With International Sport Management, both practicing and future sport
managers can develop an increased understanding of the range of intercultural competencies
necessary for success in the field. Using a framework of strategic and total-quality
management, the text allows readers to examine global issues from an ethical perspective and
uncover solutions to complex challenges that sport managers face. With this approach,
readers will learn how to combine business practices with knowledge in international sport to
lead their current and future careers. International Sport Management offers readers a
multifaceted view of the issues, challenges, and opportunities in international sport
management as well as the major functional areas that govern international sport. The text
provides students, academics, and practitioners with critical insights into the practice of
business as it applies to international sport.
Developing Hospitality Properties and Facilities sets out some of the key issues in developing
hospitality properties from the hospitality manager's perspective. From the original concept,
through each part of the process, it provides an essential guide for students and professionals
on how to manage hospitality facilities to their best effect, using a model-based insight into the
process in an informed, but non-technical way. Now in its second edition, this successful text
has been updated with new international case studies from companies such as MyTravel,
Disneyland Paris Hotel, Elysium Beach Resort Cyprus and many others. It also includes new
chapters from well-known authors. With contributions from both academics and practitioners,
this book looks at design, building issues, operational relationships, and therefore provides the
hospitality manager with insight into how these areas work and what they need to know in
order to get the best out of them.
Management of campus recreational sport facilities has expanded in both scope and
complexity in the 21st century. Today’s state-of-the-art recreation and sport facilities offer highend amenities for students, faculty, staff, and the surrounding community. Managing these
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diverse and complicated programs and facilities requires knowledge of operations, client
services, and industry standards. Campus Recreational Sports: Managing Employees,
Programs, Facilities, and Services addresses the unique skill set and knowledge base required
of today’s campus recreation and sport facility manager. This reference offers current and
aspiring professionals a comprehensive and practical discussion of campus recreation
management. Chapters covering foundational topics of budgeting, marketing, assessment, risk
management, and management of personnel, facilities, and services are complemented by
current topics in technology, programming, and community building. Developed by the NIRSA,
Campus Recreational Sports offers the latest industry guidelines and best practices based on
the knowledge, expertise, and experience of leading campus recreation professionals across
the nation. Both current and future professionals can rely on Campus Recreational Sports for
guidance in the management of indoor and outdoor recreation and sport facilities.
The authors offer a wealth of information and experience for those desiring to enter the
captivating business world of sport. Designed for those interested in all types of hands-on
learning opportunities, this is one of the first books of its kind to focus on the real-life
application of the working world in sport business. Foster and Dollar comprehensively explore
the varying industries of Olympic and amateur sport, professional sport, and entrepreneurial
careers. The book also provides a walkthrough of the entire process of preparing for and
securing an internship thats right for you, and how to transition into a career immediately after.
Another unique feature of the book is the inclusion of Time Out Interviews, which detail the
career paths and advice of over 30 industry professionals. Whether you are a student or
someone looking for a second career, this handbook is the new standard to assist you in
finding the right track to success.
Running a successful sporting event—whether it’s a local event, state championship, or
international competition—requires the knowledge and skills to plan, organize, promote, lead,
and communicate effectively. Managing Sport Events, Second Edition With Web Resource, will
prepare readers to manage events with ease, guiding them through the entire process, from
event conception to postevent evaluation. Merging research findings with best practices,
Managing Sport Events, Second Edition, presents the key principles of event management to
prepare students to enter the field with the skills needed to immediately engage in event
production and evaluation. With updated references throughout, the second edition
emphasizes practical application by offering plenty of contemporary examples and learning
opportunities for students: New industry profiles at the beginning of each chapter showcase
professionals putting theory into practice Added sections address emerging trends and topics,
such as sustainability and event security Examples show how new technologies can be utilized
for event management and event presentation Scenarios highlighting recreational and
community events better represent smaller-scale events such as a local 5K run or a youth
basketball tournament Case studies and learning activities at the end of each chapter allow
students to put theory into practice A new web resource offers mini case studies with multiplechoice questions that provide immediate feedback to help students gauge their comprehension
Managing Sport Events, Second Edition, leads students through the reality of what it takes to
conduct a successful event. Starting with event conception and development, the text then
addresses key planning areas, including staffing, budgeting, marketing, promotion,
sponsorship, and legal and risk management. It then moves into key operational areas such as
services, logistics, and on-site management, and it concludes the process with postevent
duties and considerations. Managing Sport Events, Second Edition, integrates the traditional
business segments of sport management with the unique requirements of event management.
This guide is an essential resource for current and future professionals working in parks and
recreation, tourism and hospitality, and sports at all levels—youth, high school, college,
amateur, minor league, professional, and international competition.
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Applied Sport Management Skills, Third Edition With Web Study Guide, takes a unique
and effective approach to teaching students how to become strong leaders and
managers in the world of sport. Organized around the central management
functions—planning, organizing, leading, and controlling—this third edition addresses the
Common Professional Component topics outlined by the Commission on Sport
Management Accreditation (COSMA). The text explains important concepts but then
takes the student beyond theories, to applying those management principles and
developing management skills. This practical how-to approach, accompanied by
unmatched learning tools, helps students put concepts into action as sport
managers—developing the skills of creative problem solving and strategic planning, and
developing the ability to lead, organize, and delegate. Applied Sport Management
Skills, Third Edition, has been heavily revised and touts a full-color format with 1,300
new references. Content updates keep pace with industry trends, including deeper
discussions of legal liability, risk management and equipment management, servant
leadership, sport culture, and social media. Particularly valuable are the special
elements and practical applications that offer students real opportunities to develop
their skills: Features such as Reviewing Their Game Plan and Sport Management
Professionals @ Work (new to this edition) provide a cohesive thread to keep students
focused on how sport managers use the concepts on the job. Applying the Concept and
Time-Out sidebars offer opportunities for critical thinking by having the student think
about how specific concepts relate to a sport situation or to the student’s actual
experiences in sports, including part-time jobs, full-time jobs, internships, and volunteer
work. Self-Assessment exercises offer insight into students’ strengths and weaknesses
and how to address shortcomings. An enhanced web study guide is integrated with the
text to facilitate a more interactive setting with which to complete many of the learning
activities. Several of the exercises require students to visit a sport organization and
answer questions to gain a better understanding of sport management. Skill-Builder
Exercises present a variety of scenarios and provide step-by-step guidance on handling
day-to-day situations such as setting priorities, conducting job interviews, handling
conflict, and coaching employees to better performance. Sports and Social Media
Exercises offer Internet-based activities that expose students to the role of social media
in managing a sport organization. Students are required to use popular social media
sites such as Facebook, Twitter, and LinkedIn and visit sport websites. Game Plan for
Starting a Sport Business cases put students in the driver’s seat and ask them to
perform managerial activities such as developing an organization structure and
formulating ideas on how to lead their employees. The web study guide allows students
to complete most of the learning activities online or download them and then submit
them to the instructor. Instructors will also have access to a suite of ancillaries: an
instructor guide, test package, and presentation package. Applied Sport Management
Skills, Third Edition, is a critical resource that provides students with a thorough
understanding of the management principles used in sport organizations while also
helping students developing their practical skills. Students will appreciate the
opportunity to begin building a solid foundation for a fulfilling career in sport
management.
ACSM’s Health/Fitness Facility Standards and Guidelines, Fourth Edition, presents the
current standards and guidelines that help health and fitness establishments provide
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high-quality service and program offerings in a safe environment. This text is based in
large part on both the work that has begun through the NSF international initiative to
develop industry standards to serve as the foundation for a voluntary health and fitness
facility certification process and the third edition of ACSM’s Health/Fitness Facility
Standards and Guidelines. The ACSM’s team of experts in academic, medical, and
health and fitness fields have put together an authoritative guide for facility operators
and owners. By detailing these standards and guidelines and providing supplemental
materials, ACSM’s Health/Fitness Facility Standards andGuidelines provides a
blueprint for health and fitness facilities to use in elevating the standard of care they
provide their members and users as well as enhance their exercise experience. The
fourth edition includes new standards and guidelines for pre-activity screening,
orientation, education, and supervision; risk management and emergency procedures;
professional staff and independent contractors; facility design and construction; facility
equipment; operational practices; and signage. This edition includes these updates:
•Standards and guidelines aligned with the current version of the pending NSF
international health and fitness facility standards •New guidelines addressing
individuals with special needs •New standards and guidelines regarding automated
external defibrillators (AEDs) for both staffed and unstaffed facilities •Revised
standards and guidelines to reflect changing directions and business models within the
industry, including 24/7 fitness facilities, medically integrated facilities, and demographicspecific facilities •New standards and guidelines to better equip facilities that are
dealing with youth to ensure the proper care of this segment of the clientele With
improved organization, new visual features, and additional appendixes, the fourth
edition offers a comprehensive and easy-to-use reference of health and fitness facility
standards and guidelines. Readers can readily apply the information and save time and
expense using over 30 templates found within the appendixes, including
questionnaires, informed consent forms, and evaluation forms. Appendixes also contain
more than 30 supplements, such as sample preventive maintenance schedules,
checklists, and court and facility dimensions. Included in appendix A is Blueprint for
Excellence, which allows readers to search efficiently for specific information regarding
the standards and guidelines within the book. Health and fitness facilities provide
opportunities for individuals to become and remain physically active. As the use of
exercise for health care prevention and prescription continues to gain momentum,
health and fitness facilities and clubs will emerge as an integral part of the health care
system. The fourth edition of ACSM’s Health/Fitness Facility Standardsand Guidelines
will assist health and fitness facility managers, owners, and staff in keeping to a
standard of operation, client care, and service that will assist members and users in
caring for their health through safe and appropriate exercise experiences.
This text provides an overview of the interdisciplinary nature of facilities management. It
discusses the framework within which facilites managers should operate and the key
requirements of their task.
Anybody working in sport management will be involved in the operation of a sports
facility at some point in their career. It is a core professional competency at the heart of
successful sport business. Sport Facility Operations Management is a comprehensive
and engaging textbook which introduces cutting-edge concepts in facilities and
operations management, including practical guidance from professional facility
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managers. Now in a fully revised and updated second edition—which introduces new
chapters on capital investment and operational decision-making—the book covers all
fundamental aspects of sport facility operations management from a global perspective,
including: ownership structures and financing options planning, design, and
construction processes organizational and human resource management financial and
operations management legal concerns marketing management and event planning
risk assessment and security planning benchmarking and performance management
Each chapter contains newly updated real-world case studies and discussion
questions, innovative 'Technology Now!' features and step-by-step guidance through
every element of successful sport facilities and operations management, while an
expanded companion website offers lecture slides, a sample course syllabus, a bank of
multiple-choice and essay questions, glossary flashcards links to further reading, and
appendices with relevant supplemental documentation. With a clear structure running
from planning through to the application of core management disciplines, Sport Facility
Operations Management is essential reading for any sport management course.
The hosting of sports events – whether large international events, or smaller niche
events – can have a significant and long-lasting impact on the local environment,
economy and society. Strategic Sports Event Management provides students and event
managers with an insight into the strategic management of sports events of all scales
and types, from international mega-events to school sports. Combining a unique
conceptual framework with a practical, step-by-step guide to planning, organising,
managing and evaluating events, the book explains the importance of adopting a
strategic approach, showing how to implement strategies that lead to successful
outcomes over the short and long-term. This fully revised and updated third edition
uses international case studies in every chapter, from the NBA and NFL to Formula
One and the English Premier League, offering real-world insight into both larger and
smaller events. In addition, woven throughout the book are a series of in-depth studies
of the London Olympic Games, the ultimate sporting event and an important point of
reference for all practising and aspiring event managers. The book covers every key
aspect of the sports event management process, including sports organizations, such
as the IOC, FIFA and IAAF, and their interactions with event partners, the media and
promoters short-term and long-term benefits of the planning process event impact and
legacy operational functions including finance, ticketing, transport, venues, IT, human
resources, and security marketing and communications, including social networking
and new media the bidding process research and evaluation. Strategic Sports Event
Management is the leading sports event management textbook and is now
accompanied by a companion website containing a range of additional teaching and
learning features. The book is important reading for all students of sport management
or event management, and all practising event managers looking to develop their
professional skills..
This new edition of the best-selling book describes the main types of fishways and fish
facilities used around the world to assist the passage of fish over dams and other
obstructions to their migration. It also focuses on the protection of fish (mainly young
fish) from the hazards encountered in their downstream migrations. The book brings
together the type of knowledge and research needed to decide on the facility used as
well as its design and operation. It emphasizes the need for both biologists and
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engineers to collaborate in the design and indicates in what fields such collaboration
would benefit fisheries conservation in the future. This is the Second Edition of the only
book to bring together all of these topics worldwide under one cover.
Financial Management in the Sport Industry provides readers with an understanding of
sport finance and the importance of sound financial management in the sport industry.
It begins by covering finance basics and the tools and techniques of financial
quantification, using current industry examples to apply the principles of financial
management to sport. It then goes beyond the basics to show how financial
management works specifically in sport - how decisions are made to ensure wealth
maximization. Discussions include debt and equity financing, capital budgeting, facility
financing, economic impact, risk and return, time value of money, and more. The final
section focuses on sport finance in three sectors of the industry - public sector sports,
collegiate athletics, and professional sport-providing in-depth analysis of financial
management in each sector. Sidebars, case studies, concept checks, and practice
problems throughout provide practical applications of the material and enable thorough
study and practice. The business of sport has changed dynamically since the
publication of the first edition, and this second edition reflects the impact of these
changes on financial management in the sport industry. New to this edition are changes
to reflect the global nature of sport (with, for example, discussions of income tax rates
in the Premiere League), expanded material on the use of spreadsheets for financial
calculations, a primer on accounting principles to help students interpret financial
statements, a valuation case study assignment that takes students step by step through
a valuation, a new stadium feasibility analysis using the efforts of the Oakland Raiders
to obtain a new stadium, a new economic impact example focusing on the NBA All Star
game, and much more.
Managing Sport Organizations, second edition, is a newly updated and comprehensive
introduction to the themes and elements surrounding sport management. The book
teaches management theory and principles in a coherent manner, helping to reinforce
these concepts for students in schools of business, and serving to introduce them to
students in other school settings (kinesiology, exercise science, sport science). The
features of this book include: Important industry segment information is introduced
chapter by chapter, allowing students to wed theory and application throughout
Effectively weaves sport industry issues with fundamental management theories and
practices Provides informative introductions to all fundamental aspects of sport
management- Leadership, Information Technology, Media, Facility management, HR
and much more With an online Instructor's Manual and a Test Bank available as well,
this book is an essential tool for students and teachers of sport management.
The third edition of Governance and Policy in Sport Organizations introduces readers to the
power and politics of sport organizations. It explores the managerial activities essential to
governance and policy development, and it looks at the structure and function of organizations
like those with which readers will interact in the workplace. It also demonstrates where the
power lies in an organization or industry segment and how individual sport organizations fit in
to the greater industry. Current policy issues and the ethical questions they raise are also
addressed. Real-world case studies demonstrate the types of dilemmas that sport managers
face every day. In addition, professional administrators from a wide variety of sport
organizations contribute their perspectives, giving readers a glimpse into the real concerns of
sport professionals and the impact of governance and policy on their jobs. The book's practical
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foundations, readability, and logical organization all help readers to understand the big picture
of the sport industry and their place in it as future sport managers. New to the third edition is a
chapter on individual professional sport, which explores how this industry segment differs from
professional sport leagues. In addition, contributions from Thierry Zintz, from the Universite
catholique de Louvain, offer insights into European sport organizations.
An ideal text for students in sport facility and event management courses as well as an
invaluable reference for managers and industry professionals. The updates to this third edition
include an expanded discussion of naming rights and privatisation and a comprehensive event
manual. This edition also features a new chapter entitled "Booking & Scheduling".
This book has been written to address many of the developments since the 1st Edition which
have improved how companies survey and select new sites, evaluate acquisitions, or expand
their existing facilities. This book updates the appendices containing both the recommended
separation distances and the checklists to help the teams obtain the information they need
when locating the facility within a community, when arranging the processes within the facility,
and when arranging the equipment within the process units.
Health Fitness Management, Second Edition, provides an in-depth picture of the varied and
rewarding role of the health and fitness club manager. With contributions from leading experts
in the fitness industry, several new chapters, a more practical emphasis, enhanced features,
and the addition of instructor resources, this second edition is the most authoritative and fieldtested guide to management success. Whether soothing disgruntled members, ensuring club
safety and profitability, or motivating staff to perform at their best, health and fitness club
managers require the right mix of skills and flexibility to support the success and continued
growth of their clubs. Both aspiring and practicing club managers can rely on Health Fitness
Management to help them acquire and improve their management skills across all areas:
Human resources: Understand the importance of organizational development and the payoffs
of thoughtful staff recruitment, training, development, retention, and compensation. Sales and
marketing: Discover new ways to attract and retain members and increase profitability with the
right mix of products and services. Financial management: Learn how to read financial
statements and understand and control the risks associated with running a fitness club. Facility
maintenance: Implement systems to ensure the upkeep and safety of the facility and its
equipment. Program evaluation: Determine the “fitness level” of the club and its programs,
capitalize on strengths, and find solutions to improve weak areas. Industry perspective:
Understand the history of health and fitness management, its present status, and future trends.
Health Fitness Management, Second Edition, has been fully updated and organized for
maximum retention and easy reference. Each chapter begins with "Tales From the Trenches,"
a real-life example that clearly illustrates the chapter’s theoretical focus. Special “The Bottom
Line” segments sum up the key points of the chapters in an applied context so readers can
see exactly how the information is applied on the job. Learning objectives, key terms, and a list
of references and recommended reading round out each chapter to make the material even
more comprehensive to students, and a new instructor guide and test package make the text
ideal for instructors teaching a course. Practitioners will find the added bonus of many timesaving reproducible forms, including a sample membership agreement, an equipment
maintenance form, and a guest registration and exercise waiver. Written by industry experts
with more than 300 combined years of experience, Health Fitness Management, Second
Edition, is the fundamental resource for the management and operation of health and fitness
facilities and programs. Enhanced with practical scenarios and applied knowledge, it provides
a solid foundation for students preparing for a management career in the health and fitness
industry and serves as an essential reference for professionals already enjoying the challenges
and opportunities of club management. For information on system requirements or accessing
an E-book after purchase, click here.
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A practical guide for the identification and management of a range of hazardous wastes, Waste
Management Practices: Municipal, Hazardous, and Industrial integrates technical information
including chemistry, microbiology, and engineering, with current regulations. Emphasizing
basic environmental science and related technical fields, the book is an i
Case Studies in Sport Law, Second Edition, provides students with specific examples and
perspectives of some of the most significant cases in sport law in an accessible tone that is
free of legal jargon. The text is an ideal companion for non-law students who are seeking
clarity and context for legal issues commonly encountered in sport management and sport law
settings. The 87 cases provide real-life applications for students and scholars of sport
management. This updated second edition of Case Studies in Sport Law contains one new
case study to provide a more contemporary example while maintaining the most significant
precedent cases. The text is easily incorporated as a supplement to course studies, especially
for its recommended companion text, Introduction to Sport Law, Second Edition. These two
texts were designed with the other in mind, and the structures match each other in order of
topics presented so that students can easily cross-reference the two to obtain the best
understanding of sport law. The 87 cases in Case Studies in Sport Law have been carefully
curated by a team of experts in the field and represent many of the multifaceted aspects of
sport law. Some of the areas covered in the text are school districts, colleges and universities,
interscholastic and recreational programs, professional sport franchises, sporting goods
manufacturers and trademarks, and governing bodies. This broad approach encourages
students to understand the impact of legal issues on the sport industry, including many of the
areas that students are hoping to pursue as a career. Case Studies in Sport Law offers
condensed versions of each case as opposed to the full legal proceedings, which enables
students to grasp key concepts of the case instead of wading through legal jargon. The cases
are divided into the main topics that are most prevalent in sport law courses: agency law,
antitrust law, constitutional law, contract law, employment law, intellectual property, labor law,
products liability, risk management, statutory law, Title IX, tort law, and the U.S. legal system.
This is an easy-to-follow format that allows instructors and readers easy selection of cases
based on the topic at hand. In addition to the abridged court cases, each section provides
introductory information to prepare students on the type of law that will be examined and key
concepts to bear in mind while reading. Further, each case study ends with review questions
that can test student comprehension, be used for review, and prompt in-class discussions.
Answers to these review questions are in the instructor guide, which is free to course adopters
and available at www.HumanKinetics.com/CaseStudiesInSportLaw. Litigation and lawsuits in
sport are increasing; therefore, managers and operators must maintain a thorough
understanding of legal practices. Case Studies in Sport Law is the ideal text to supplement a
sport management or sport law class and bolster student comprehension of sport law issues,
and it is a supreme reference in the professional library of all practitioners in college, high
school, professional, and recreational sport settings.
Copyright: 4e0e58da7a2f4b32174e37321aa114cf

Page 14/14

Copyright : botfunded.com

