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THE INSTANT NEW YORK TIMES BESTSELLER SHORTLISTED FOR THE FT & McKINSEY
BUSINESS BOOK OF THE YEAR AWARD 2021 'An intricately detailed, deeply sourced and
reported history of the origins and growth of the cyberweapons market . . . Hot, propulsive . . .
Sets out from the start to scare us out of our complacency' New York Times 'A terrifying
exposé' The Times 'Part John le Carré and more parts Michael Crichton . . . Spellbinding' New
Yorker Zero day: a software bug that allows a hacker to break in and scamper through the
world's computer networks invisibly until discovered. One of the most coveted tools in a spy's
arsenal, a zero day has the power to tap into any iPhone, dismantle safety controls at a
chemical plant and shut down the power in an entire nation – just ask the Ukraine. Zero days
are the blood diamonds of the security trade, pursued by nation states, defense contractors,
cybercriminals, and security defenders alike. In this market, governments aren't regulators;
they are clients – paying huge sums to hackers willing to turn over gaps in the Internet, and
stay silent about them. This Is How They Tell Me the World Ends is cybersecurity reporter
Nicole Perlroth's discovery, unpacked. A intrepid journalist unravels an opaque, code-driven
market from the outside in – encountering spies, hackers, arms dealers, mercenaries and a
few unsung heroes along the way. As the stakes get higher and higher in the rush to push the
world's critical infrastructure online, This Is How They Tell Me the World Ends is the urgent and
alarming discovery of one of the world's most extreme threats.
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Argues that the ways leading companies manage time--in production, in new product
development, and in sales and distribution--represent the most powerful new sources of
competitive advantage ; with detailed examples of companies that have put time-based
strategies in place.
The inspirational bestseller that ignited a movement and asked us to find our WHY Discover
the book that is captivating millions on TikTok and that served as the basis for one of the most
popular TED Talks of all time—with more than 56 million views and counting. Over a decade
ago, Simon Sinek started a movement that inspired millions to demand purpose at work, to ask
what was the WHY of their organization. Since then, millions have been touched by the power
of his ideas, and these ideas remain as relevant and timely as ever. START WITH WHY asks
(and answers) the questions: why are some people and organizations more innovative, more
influential, and more profitable than others? Why do some command greater loyalty from
customers and employees alike? Even among the successful, why are so few able to repeat
their success over and over? People like Martin Luther King Jr., Steve Jobs, and the Wright
Brothers had little in common, but they all started with WHY. They realized that people won't
truly buy into a product, service, movement, or idea until they understand the WHY behind it.
START WITH WHY shows that the leaders who have had the greatest influence in the world all
think, act and communicate the same way—and it's the opposite of what everyone else does.
Sinek calls this powerful idea The Golden Circle, and it provides a framework upon which
organizations can be built, movements can be led, and people can be inspired. And it all starts
with WHY.
Your life may seem like one big deadline at this point, but you'll be happy to know there's a
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solution. A way to balance the many demands that hound your every waking hour, and
sometimes rob you of your sleep. Doug Sherman and Bill Hendricks will show you how to
balance the five most important areas of your life so that they complement each other, rather
than fight for your attention.
Now available in paperback, with an all new Reader's guide, The New York Times and
Business Week bestseller Co-opetition revolutionized the game of business. With over 40,000
copies sold and now in its 9th printing, Co-opetition is a business strategy that goes beyond
the old rules of competition and cooperation to combine the advantages of both. Co-opetition is
a pioneering, high profit means of leveraging business relationships. Intel, Nintendo, American
Express, NutraSweet, American Airlines, and dozens of other companies have been using the
strategies of co-opetition to change the game of business to their benefit. Formulating
strategies based on game theory, authors Brandenburger and Nalebuff created a book that's
insightful and instructive for managers eager to move their companies into a new mind set.
Today, time is the cutting edge. In fact, as a strategic weapon, contend George Stalk, Jr., and
Thomas M. Hout, time is the equivalent of money, productivity, quality, even innovation. In this
path-breaking book based upon ten years of research, the authors argue that the ways leading
companies manage time—in production, in new product development, and in sales and
distribution—represent the most powerful new sources of competitive advantage. With many
detailed examples from companies that have put time-based strategies in place, such as
Federal Express, Ford, Milliken, Honda, Deere, Toyota, Sun Microsystems, Wal-Mart, Citicorp,
Harley-Davidson, and Mitsubishi, the authors describe exactly how reducing elapsed time can
make the critical difference between success and failure. Give customers what they want when
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they want it, or the competition will. Time-based companies are offering greater varieties of
products and services, at lower costs, and with quicker delivery times than their more
pedestrian competitors. Moreover, the authors show that by refocusing their organizations on
responsiveness, companies are discovering that long-held assumptions about the behavior of
costs and customers are not true: Costs do not increase when lead times are reduced; they
decline. Costs do not increase with greater investment in quality; they decrease. Costs do not
go up when product variety is increased and response time is decreased; they go down. And
contrary to a commonly held belief that customer demand would be only marginally improved
by expanded product choice and better responsiveness, the authors show that the actual
results have been an explosion in the demand for the product or service of a time-sensitive
competitor, in most cases catapulting it into the most profitable segments of its markets. With
persuasive evidence, Stalk and Hout document that time consumption, like cost, is quantifiable
and therefore manageable. Today's new-generation companies recognize time as the fourth
dimension of competitiveness and, as a result, operate with flexible manufacturing and rapidresponse systems, and place extraordinary emphasis on R&D and innovation. Factories are
close to the customers they serve. Organizations are structured to produce fast responses
rather than low costs and control. Companies concentrate on reducing if not eliminating delays
and using their response advantage to attract the most profitable customers. Stalk and Hout
conclude that virtually all businesses can use time as a competitive weapon. In industry after
industry, they illustrate the processes involved in becoming a time-based competitor and the
ways managers can open and sustain a significant advantage over the competition.
Continues to provide an excellent coverage on the effects of technological change on
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economic growth and development. The text retains its international focus, together with a
broad coverage of the activities which constitute technological innovation.
Globalization is about Americans outsourcing product development and services to other
countries. Globality is the next step, where rapidly developing economies from around the
world are now competing with us head to head. The authors present a strong case that the
economic climate in which we have lived is going to change in unprecedented ways. "...their
insights into the competitive battle in emerging markets are so keen." -William J. Holstein of
The New York Times "Many American chief executives, it turns out, are aiming at emerging
markets...And they will find many insights into prevailing in those battles in this book." -William
J. Holstein of The New York Times "...for any corporate strategist pondering the challenges
and opportunities of globalization, this book is an indispensable guide." -John Cummings of
Business Finance "While the global economy has been a hot topic for at least two decades, it
is in constant need of updating ...GLOBALITY...does the job nicely." - BNET "[This] vividly
detailed tome describes the latest shift in globalization from a one-way street of Western
domination to an increasingly competitive global playing field, where businesses from oncediscounted nations are solidifying their standing." - CIO Insight "Whatever the next New World
Order turns out to be, the advice in GLOBALITY will come in useful, for multinationals and
individual workers alike." -Business Pundit "A smart discourse on how local companies in
developing economies, such as China, India and Brazil, are bucking tradition and going for
broke on their own terms..." -BNET "This book is a must-read for leaders of companies in the
developed world who want to get into the globality act and stay in it." - Cecil Johnson,
McClatchy-Tribune News "Get ready for a new wave of challengers, 'bursting their way onto
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the big stage.' So say the three authors of this smart analysis about the latest developments in
global competition" - Andrea Sachs of TIME
Can’t Nothing Bring Me Down is the memoir of 101-year-old, world-record-holding runner Ida
Keeling. Miss Ida, as she’s known throughout her Bronx community, isn’t your typical runner.
Her fierce independence helped her through the Depression and the Civil Rights movement.
But her greatest trials were yet to come. Ida’s two sons were brutally murdered. Justice was
never found. Ida felt like she didn’t have the strength to carry on and she couldn’t hope
anymore. But encouraged by her daughter, Ida put on her first pair of running shoes at the age
of sixty-seven and began to chase the paralyzing sorrow from her heart. Running gave light
and new energy to Ida, and since her first race nearly thirty-five years ago, she’s kept running
and never looked back. Holding the world record for the fastest time in the 60-meter dash for
the 95-99 age group, Ida isn’t slowing down. Now she gives us a clear picture of what it
means to overcome obstacles. Ida Keeling shares her inspirational story about growing up as a
child of immigrants during the Depression and later raising four children as a single mother.
She offers time-tested truths gathered from a lifetime of watching a nation change and from a
life-long faith in Jesus. “Every night, I thank him for my many blessings, for his guidance, for
his protection,” Ida says, “And every night he tells me, 'Miss Ida, you just keep on, because I
ain't done with you yet."

#1 NEW YORK TIMES BESTSELLER ONE OF BARACK OBAMA'S FAVORITE
BOOKS OF THE YEAR NAMED A BEST BOOK OF 2020 BY THE NEW YORK
TIMES * THE WASHINGTON POST * NPR * PEOPLE * TIME MAGAZINE*
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VANITY FAIR * GLAMOUR 2021 WOMEN'S PRIZE FINALIST “Bennett’s tone
and style recalls James Baldwin and Jacqueline Woodson, but it’s especially
reminiscent of Toni Morrison’s 1970 debut novel, The Bluest Eye.” —Kiley Reid,
Wall Street Journal “A story of absolute, universal timelessness …For any era, it's
an accomplished, affecting novel. For this moment, it's piercing, subtly wending
its way toward questions about who we are and who we want to be….” –
Entertainment Weekly From The New York Times-bestselling author of The
Mothers, a stunning new novel about twin sisters, inseparable as children, who
ultimately choose to live in two very different worlds, one black and one white.
The Vignes twin sisters will always be identical. But after growing up together in a
small, southern black community and running away at age sixteen, it's not just
the shape of their daily lives that is different as adults, it's everything: their
families, their communities, their racial identities. Many years later, one sister
lives with her black daughter in the same southern town she once tried to
escape. The other secretly passes for white, and her white husband knows
nothing of her past. Still, even separated by so many miles and just as many lies,
the fates of the twins remain intertwined. What will happen to the next generation,
when their own daughters' storylines intersect? Weaving together multiple
strands and generations of this family, from the Deep South to California, from
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the 1950s to the 1990s, Brit Bennett produces a story that is at once a riveting,
emotional family story and a brilliant exploration of the American history of
passing. Looking well beyond issues of race, The Vanishing Half considers the
lasting influence of the past as it shapes a person's decisions, desires, and
expectations, and explores some of the multiple reasons and realms in which
people sometimes feel pulled to live as something other than their origins. As
with her New York Times-bestselling debut The Mothers, Brit Bennett offers an
engrossing page-turner about family and relationships that is immersive and
provocative, compassionate and wise.
Explains how Billy Beene, the general manager of the Oakland Athletics, is using
a new kind of thinking to build a successful and winning baseball team without
spending enormous sums of money.
Great is no longer good enough. Beyond Great delivers a powerful new playbook
of 9 core strategies to thrive in a post-COVID world where all the rules of the
game are being re-written. Beyond Great answers to two fundamental questions
which face business leaders today in a world shaped by daunting and disruptive
technological, economic, and social change. First, what is outstanding
performance in this new volatile era? Second, how do we build competitive
advantage in a world with new and often uncertain rules? Supported by years of
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research and hands-on consulting practice, this book presents a comprehensive
framework for building a high performing, resilient, adaptive, and socially
responsible global company. The book begins by taking an incisive look at these
disruptive forces transforming globalization, including economic nationalism; the
boom in data flows and digital commerce; the rise of China; heightened public
concerns about capitalism and the environment; and the emergence of
borderless communities of digitally connected consumers. Distilled from the study
of hundreds of companies and interviews with dozens of business leaders, the
authors have distilled nine core strategies – the new winning playbook of the 21st
century. Beyond Great argues that business leaders today must lead with a new
kind of openness, flexibility and light-footedness, constantly layering in new
strategies and operational norms atop existing ones to allow for "always-on"
transformation. Leaders must master a whole new set of rules about what it takes
to be "global," becoming shapeshifters adept at handling contradiction,
multiplicity, and nuance. This book will show them how.
No Contest stands as the definitive critique of competition. Contrary to accepted
wisdom, competition is not basic to human nature; it poisons our relationships
and holds us back from doing our best. In this new edition, Alfie Kohn argues that
the race to win turns all of us into losers.
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Contents: the earthquake's impact on transportation systems; findings
(seismology and ground motion; transportation structures; Caltrans seismic
design practices; retrofit program; other types of structures); recommendations to
improve California's earthquake safety; seismology and ground motion; seismic
design codes in California; the California bridge seismic retrofit program; San
Francisco-Oakland Bay Bridge span failure; the Cypress Viaduct collapse; San
Francisco freeway viaducts; repair and upgrade of the San Francisco freeway
viaducts. Extensive annotated bibliography.
Today's tech unicorns develop software differently. They've developed a way of
working that lets them scale like an enterprise while working like a startup. These
techniques can be learned. This book takes you behind the scenes and shows
you how companies like Google, Facebook, and Spotify do it. Leverage their
insights, so your teams can work better together, ship higher-quality product
faster, innovate more quickly, and compete with the unicorns. Massively
successful tech companies, or Unicorns, have discovered how to take the
techniques that made them successful as a startup and scale them to the
enterprise level. Amazon, Facebook, Google, and Spotify all work like startups,
despite having workforces numbering in the tens of thousands. Ex-Spotify
engineer and coach, Jonathan Rasmusson, takes you behind the scenes and
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shows you how to develop software the way the best companies do it. Learn how
to give teams purpose through Missions, empower and trust with Squads, and
align large scale efforts through Bets. Create the culture necessary to make it
happen. If you're a tech or product lead and you want to ship product better, this
is your playbook on how the world's best do it. If you're an engineer, tester,
analyst, or project manager, and you suspect there are better ways you could be
working, you are correct. This book will show you how. And if you're a manager,
Agile coach, or someone just charged with improving how your company ships
software, this book will give you the tools, techniques, and practices of the
world's most innovative, delivery-focused companies. Don't just admire the top
companies - learn from them.
From composer, musician, philanthropist--and son of Warren Buffett--comes a
warm, wise, and inspirational book that expounds on the strong set of values
given to him by his trusting and broadminded mother, his industrious and talented
father, and the many life teachers he has met along the way.
The foremost authority on innovation and growth presents a path-breaking book
every company needs to transform innovation from a game of chance to one in
which they develop products and services customers not only want to buy, but
are willing to pay premium prices for. How do companies know how to grow?
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How can they create products that they are sure customers want to buy? Can
innovation be more than a game of hit and miss? Harvard Business School
professor Clayton Christensen has the answer. A generation ago, Christensen
revolutionized business with his groundbreaking theory of disruptive innovation.
Now, he goes further, offering powerful new insights. After years of research,
Christensen has come to one critical conclusion: our long held maxim—that
understanding the customer is the crux of innovation—is wrong. Customers don’t
buy products or services; they "hire" them to do a job. Understanding customers
does not drive innovation success, he argues. Understanding customer jobs
does. The "Jobs to Be Done" approach can be seen in some of the world’s most
respected companies and fast-growing startups, including Amazon, Intuit, Uber,
Airbnb, and Chobani yogurt, to name just a few. But this book is not about
celebrating these successes—it’s about predicting new ones. Christensen
contends that by understanding what causes customers to "hire" a product or
service, any business can improve its innovation track record, creating products
that customers not only want to hire, but that they’ll pay premium prices to bring
into their lives. Jobs theory offers new hope for growth to companies frustrated by
their hit and miss efforts. This book carefully lays down Christensen’s
provocative framework, providing a comprehensive explanation of the theory and
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why it is predictive, how to use it in the real world—and, most importantly, how not
to squander the insights it provides.
“A multilayered, inspiring portrait of RFK . . . [the] most in-depth look at an
extraordinary figure whose transformational story shaped America.”—Joe
Scarborough, The Washington Post NEW YORK TIMES BESTSELLER • Soon
to be a Hulu original series starring Chris Pine. Larry Tye appears on CNN’s
American Dynasties: The Kennedys. “We are in Larry Tye’s debt for bringing
back to life the young presidential candidate who . . . almost half a century ago,
instilled hope for the future in angry, fearful Americans.”—David Nasaw, The New
York Times Book Review Bare-knuckle operative, cynical White House insider,
romantic visionary—Robert F. Kennedy was all of these things at one time or
another, and each of these aspects of his personality emerges in the pages of
this powerful and perceptive biography. History remembers RFK as a racial
healer, a tribune for the poor, and the last progressive knight of a bygone era of
American politics. But Kennedy’s enshrinement in the liberal pantheon was
actually the final stage of a journey that began with his service as counsel to the
red-baiting senator Joseph McCarthy. In Bobby Kennedy, Larry Tye peels away
layers of myth and misconception to capture the full arc of his subject’s life. Tye
draws on unpublished memoirs, unreleased government files, and fifty-eight
Page 13/30

Online Library Competing Against Time How Time Based Competition Is
Reshaping Global Markets
boxes of papers that had been under lock and key for forty years. He conducted
hundreds of interviews with RFK intimates, many of whom have never spoken
publicly, including Bobby’s widow, Ethel, and his sister, Jean. Tye’s
determination to sift through the tangle of often contradictory opinions means that
Bobby Kennedy will stand as the definitive biography about the most complex
and controversial member of the Kennedy family. Praise for Bobby Kennedy “A
compelling story of how idealism can be cultivated and liberalism learned . . . Tye
does an exemplary job of capturing not just the chronology of Bobby’s life, but
also the sense of him as a person.”—Los Angeles Review of Books “Captures
RFK’s rise and fall with straightforward prose bolstered by impressive
research.”—USA Today “[Tye] has a keen gift for narrative storytelling and an
ability to depict his subject with almost novelistic emotional detail.”—Michiko
Kakutani, The New York Times “Nuanced and thorough . . . [RFK’s] vision
echoes through the decades.”—The Economist
I, Geronimo Stilton, was so excited to travel on my third journey through time! Professor Paws
von Volt had invented a portal to take my family and me to the past. On this trip, we visited the
Ice Age, ancient Greece, and the Renaissance. I encountered wooly mammoths and
enormouse bears, wrote and starred in a play, and even helped put a bad guy in prison! But
then the portal started malfunctioning -- could we get back to the present day, or would we get
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lost in time? It was an amazing adventure!
Time is limited. Attention is scarce. Are you engaging your customers? Apple Stores, Disney,
LEGO, Starbucks. Do these names conjure up images of mere goods and services, or do they
evoke something more--something visceral? Welcome to the Experience Economy, where
businesses must form unique connections in order to secure their customers' affections--and
ensure their own economic vitality. This seminal book on experience innovation by Joe Pine
and Jim Gilmore explores how savvy companies excel by offering compelling experiences for
their customers, resulting not only in increased customer allegiance but also in a more
profitable bottom line. Translated into thirteen languages, The Experience Economy has
become a must-read for leaders of enterprises large and small, for-profit and nonprofit, global
and local. Now with a brand-new preface, Pine and Gilmore make an even stronger case for
experiences as the critical link between a company and its customers in an increasingly
distractible and time-starved world. Filled with detailed examples and actionable advice, The
Experience Economy helps companies create personal, dramatic, and even transformative
experiences, offering the script from which managers can generate value in ways aligned with
a strong customer-centric strategy.
In Pressed for Time, Judy Wajcman explains why we immediately interpret our experiences
with digital technology as inexorably accelerating everyday life. She argues that we are not
mere hostages to communication devices, and the sense of always being rushed is the result
of the priorities and parameters we ourselves set rather than the machines that help us set
them."--Jacket.
"a provocative new book" -- The New York Times AI-centric organizations exhibit a new
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operating architecture, redefining how they create, capture, share, and deliver value. Marco
Iansiti and Karim R. Lakhani show how reinventing the firm around data, analytics, and AI
removes traditional constraints on scale, scope, and learning that have restricted business
growth for hundreds of years. From Airbnb to Ant Financial, Microsoft to Amazon, research
shows how AI-driven processes are vastly more scalable than traditional processes, allow
massive scope increase, enabling companies to straddle industry boundaries, and create
powerful opportunities for learning--to drive ever more accurate, complex, and sophisticated
predictions. When traditional operating constraints are removed, strategy becomes a whole
new game, one whose rules and likely outcomes this book will make clear. Iansiti and Lakhani:
Present a framework for rethinking business and operating models Explain how "collisions"
between AI-driven/digital and traditional/analog firms are reshaping competition, altering the
structure of our economy, and forcing traditional companies to rearchitect their operating
models Explain the opportunities and risks created by digital firms Describe the new
challenges and responsibilities for the leaders of both digital and traditional firms Packed with
examples--including many from the most powerful and innovative global, AI-driven
competitors--and based on research in hundreds of firms across many sectors, this is your
essential guide for rethinking how your firm competes and operates in the era of AI.
Kelly and her brother Tim accompany their uncle, an eccentric computer genius, on a
dangerous mission using an advanced virtual reality chamber, where they must rely not only
on logic, but on their Christian faith, to survive.
Competing Against TimeHow Time-Based Competition is Reshaping Global MarketsFree
Press
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John Reynolds Gardiner's classic action-packed adventure story about a thrilling dogsled race
has captivated readers for more than thirty years. Based on a Rocky Mountain legend, Stone
Fox tells the story of Little Willy, who lives with his grandfather in Wyoming. When Grandfather
falls ill, he is no longer able to work the farm, which is in danger of foreclosure. Little Willy is
determined to win the National Dogsled Race—the prize money would save the farm and his
grandfather. But he isn't the only one who desperately wants to win. Willy and his brave dog
Searchlight must face off against experienced racers, including a Native American man named
Stone Fox, who has never lost a race. Exciting and heartwarming, this novel has sold millions
of copies and was named a New York Times Outstanding Children's Book.
From the creator of the popular website Ask a Manager and New York’s work-advice
columnist comes a witty, practical guide to 200 difficult professional conversations—featuring allnew advice! There’s a reason Alison Green has been called “the Dear Abby of the work
world.” Ten years as a workplace-advice columnist have taught her that people avoid awkward
conversations in the office because they simply don’t know what to say. Thankfully, Green
does—and in this incredibly helpful book, she tackles the tough discussions you may need to
have during your career. You’ll learn what to say when • coworkers push their work on
you—then take credit for it • you accidentally trash-talk someone in an email then hit “reply all”
• you’re being micromanaged—or not being managed at all • you catch a colleague in a lie •
your boss seems unhappy with your work • your cubemate’s loud speakerphone is making
you homicidal • you got drunk at the holiday party Praise for Ask a Manager “A must-read for
anyone who works . . . [Alison Green’s] advice boils down to the idea that you should be
professional (even when others are not) and that communicating in a straightforward manner
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with candor and kindness will get you far, no matter where you work.”—Booklist (starred review)
“The author’s friendly, warm, no-nonsense writing is a pleasure to read, and her advice can
be widely applied to relationships in all areas of readers’ lives. Ideal for anyone new to the job
market or new to management, or anyone hoping to improve their work experience.”—Library
Journal (starred review) “I am a huge fan of Alison Green’s Ask a Manager column. This book
is even better. It teaches us how to deal with many of the most vexing big and little problems in
our workplaces—and to do so with grace, confidence, and a sense of humor.”—Robert Sutton,
Stanford professor and author of The No Asshole Rule and The Asshole Survival Guide “Ask a
Manager is the ultimate playbook for navigating the traditional workforce in a diplomatic but
firm way.”—Erin Lowry, author of Broke Millennial: Stop Scraping By and Get Your Financial
Life Together
A REESE WITHERSPOON x HELLO SUNSHINE BOOK CLUB YA PICK An Instant #1 New
York Times Bestseller Soon to be adapted at Netflix for TV with President Barack Obama and
Michelle Obama's production company, Higher Ground. “One of this year's most buzzed about
young adult novels.” —Good Morning America A TIME Magazine Best YA Book of All Time
Selection Amazon's Best YA Book of 2021 So Far (June 2021) A 2021 Kids' Indie Next List
Selection An Entertainment Weekly Most Anticipated Books of 2021 Selection A PopSugar
Best March 2021 YA Book Selection With four starred reviews, Angeline Boulley's debut novel,
Firekeeper's Daughter, is a groundbreaking YA thriller about a Native teen who must root out
the corruption in her community, perfect for readers of Angie Thomas and Tommy Orange.
Eighteen-year-old Daunis Fontaine has never quite fit in, both in her hometown and on the
nearby Ojibwe reservation. She dreams of a fresh start at college, but when family tragedy
Page 18/30

Online Library Competing Against Time How Time Based Competition Is
Reshaping Global Markets
strikes, Daunis puts her future on hold to look after her fragile mother. The only bright spot is
meeting Jamie, the charming new recruit on her brother Levi’s hockey team. Yet even as
Daunis falls for Jamie, she senses the dashing hockey star is hiding something. Everything
comes to light when Daunis witnesses a shocking murder, thrusting her into an FBI
investigation of a lethal new drug. Reluctantly, Daunis agrees to go undercover, drawing on her
knowledge of chemistry and Ojibwe traditional medicine to track down the source. But the
search for truth is more complicated than Daunis imagined, exposing secrets and old scars. At
the same time, she grows concerned with an investigation that seems more focused on
punishing the offenders than protecting the victims. Now, as the deceptions—and deaths—keep
growing, Daunis must learn what it means to be a strong Anishinaabe kwe (Ojibwe woman)
and how far she’ll go for her community, even if it tears apart the only world she’s ever
known.

#1 NATIONAL BESTSELLER • Two starcrossed magicians engage in a deadly
game of cunning in the spellbinding novel that captured the world's imagination. •
"Part love story, part fable ... defies both genres and expectations." —The Boston
Globe The circus arrives without warning. No announcements precede it. It is
simply there, when yesterday it was not. Within the black-and-white striped
canvas tents is an utterly unique experience full of breathtaking amazements. It is
called Le Cirque des Rêves, and it is only open at night. But behind the scenes, a
fierce competition is underway: a duel between two young magicians, Celia and
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Marco, who have been trained since childhood expressly for this purpose by their
mercurial instructors. Unbeknownst to them both, this is a game in which only
one can be left standing. Despite the high stakes, Celia and Marco soon tumble
headfirst into love, setting off a domino effect of dangerous consequences, and
leaving the lives of everyone, from the performers to the patrons, hanging in the
balance.
Explains how companies must pinpoint business strategies to a few critically
important choices, identifying common blunders while outlining simple exercises
and questions that can guide day-to-day and long-term decisions.
There isn’t a magic formula for better leadership. But there is an enduring
philosophy behind the most inspiring leaders in business, past and present. It’s
one that has outlasted markets, currencies, meltdowns, revolutions and regime
changes. Limitless is a celebration of the transformative power of thinking beyond
conventional boundaries. Its fascinating true stories of the most audacious and
accomplished business leaders remind us how the entrepreneurial spirit really
does change the world for the better. The greatest leaders not only make a
difference in their own times, but also leave behind the lessons they’ve learned
for the world that goes on after them. Finding opportunities where others see
obstacles, they show that the greatest investment any entrepreneur can make is
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to keep an open mind.
Asia's growing economic clout is starting to re-shape global business rules that
have been molded by Western multinationals for many decades. The region's
rising star, Vietnam, is now flexing its economic muscles and Competing with
Giants tells the story of its transformation from war ruin to dynamic nation through
the experiences of Tân Hi?p Phát (THP), the drinks company founded by Ph??ng
Uyèn Tr?n's family. Narrated through the eyes of the daughter who watched her
parents overcome numerous obstacles to achieve success, the book offers a
primer for others to follow suit. Its message is an empowering one. East and
West can learn from each other. Family-owned businesses are thriving. Asian
women are making their mark. Most importantly of all, it shows that small
companies, which take advantage of their local knowledge and marry it with the
best international standards, can hold their own and even outflank giant global
corporations. It is not easy, but as THP's founder, Tr?n Quí Thanh, tells himself
daily, "Nothing is Impossible."
In the spring of 2010, Harvard Business School’s graduating class asked HBS
professor Clay Christensen to address them—but not on how to apply his
principles and thinking to their post-HBS careers. The students wanted to know
how to apply his wisdom to their personal lives. He shared with them a set of
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guidelines that have helped him find meaning in his own life, which led to this
now-classic article. Although Christensen’s thinking is rooted in his deep
religious faith, these are strategies anyone can use. Since 1922, Harvard
Business Review has been a leading source of breakthrough ideas in
management practice. The Harvard Business Review Classics series now offers
you the opportunity to make these seminal pieces a part of your permanent
management library. Each highly readable volume contains a groundbreaking
idea that continues to shape best practices and inspire countless managers
around the world.
Most people know that some basic cultural sensitivity is important. But few have
developed the deep cultural intelligence (CQ) required to really thrive in our
multicultural workplaces and globalized world. Now everybody can tap into the
power of CQ to enhance their skills and capabilities, from managing multi cultural
teams and serving a diverse customer base to negotiating with international
suppliers and opening offshore markets. The Cultural Intelligence Difference
gives readers: * Customized strategies for improving interactions with people
from diverse cultures * New findings on the bottom-line benefits of cultural
intelligence * Examples of major organizations that use CQ to achieve success A
high CQ points to more than just cultural sensitivity. It is linked to improved
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decision making, negotiation, networking, and leadership skills-and provides a
crucial advantage in a crowded job market. The Cultural Intelligence Difference
delivers a powerful tool for navigating today's work world with finesse-and
success.
"This primer on feminism and media literacy teaches young readers why it
matters The League of Super Feminists is an energetic and fierce comic for
tweens and younger teens. Cartoonist Mirion Malle guides readers through some
of the central tenets of feminism and media literacy including consent,
intersectionality, privilege, body image, inclusivity and more; all demystified in the
form of a witty, down-to-earth dialogue that encourages questioning the stories
we're told about identity. Malle’s insightful and humorous comics transport lofty
concepts from the ivory tower to the eternally safer space of open discussion.
Making reference to the Bechdel test in film and Peggy McIntosh’s dissection of
white privilege through the metaphor of the “invisible knapsack,” The League of
Super Feminists is an asset to the classroom, library, and household alike.
Knights and princesses present problems associated with consent; superheroes
reveal problematic stereotypes associated with gender; and grumpy onlookers
show just how insidious cat-calling culture can be. No matter how women dress,
Malle explains, there seems to always be someone ready to call it out. The
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League of Super Feminists articulates with both poise and clarity how
unconscious biases and problematic thought processes can have tragic results.
Why does feminism matter? Are feminists man-haters? How do race and
feminism intersect? Malle answers these questions for young readers, in a comic
that is as playful and hilarious as it is necessary."
INSTANT NEW YORK TIMES BESTSELLER A Good Morning America, Esquire,
and Read with Marie Claire Book Club Pick and a People Best Book of Summer
Named a Most Anticipated Book of 2021 by Time, The Washington Post,
Harper’s Bazaar, Entertainment Weekly, Marie Claire, Bustle, BuzzFeed,
Parade, Goodreads, Fortune, and BBC ??Urgent, propulsive, and sharp as a
knife, The Other Black Girl is an electric debut about the tension that unfurls
when two young Black women meet against the starkly white backdrop of New
York City book publishing. Twenty-six-year-old editorial assistant Nella Rogers is
tired of being the only Black employee at Wagner Books. Fed up with the
isolation and microaggressions, she’s thrilled when Harlem-born and bred Hazel
starts working in the cubicle beside hers. They’ve only just started comparing
natural hair care regimens, though, when a string of uncomfortable events
elevates Hazel to Office Darling, and Nella is left in the dust. Then the notes
begin to appear on Nella’s desk: LEAVE WAGNER. NOW. It’s hard to believe
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Hazel is behind these hostile messages. But as Nella starts to spiral and obsess
over the sinister forces at play, she soon realizes that there’s a lot more at stake
than just her career. A whip-smart and dynamic thriller and sly social commentary
that is perfect for anyone who has ever felt manipulated, threatened, or
overlooked in the workplace, The Other Black Girl will keep you on the edge of
your seat until the very last twist.
Hardball takes leaders deep inside the world of hardball competition - a world
where the players are zealously committed to winning and relentlessly driven to
strengthen their competitive positions, creating a virtuous cycle that puts them far
out of competitors' reach. Based on twenty-five years of experience advising and
observing a range of companies, Stalk and Lachenauer reveal how hardball
competitors achieve decisive victories - without bending the law and without
compromising their obligations to customers and stakeholders. These companies
often play rough, and they don't apologize for it. Yet they are also extraordinarily
adept at the "soft" side of management - rallying talent and building culture
through a laserlike focus on the few issues most critical to success. Using
detailed and engaging stories from many industries, Hardball outlines seven
classic hardball strategies: unleash massive and overwhelming force, exploit
anomalies, threaten competitors' profit sanctuaries, take it and make it your own,
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entice competitors' into retreat, break industry compromises, and hardball M&A.
The authors reveal who uses hardball strategies, under what circumstances each
strategy is most effective, and how to orchestrate the attack.
A fascinating, complex dual biography of Hollywood's most dazzling—and famous—brothers,
and a dark, riveting portrait of competition, love, and enmity that ultimately undid them both.
One most famous for having written Citizen Kane (with Orson Welles, as most recently
portrayed in David Fincher's acclaimed Netflix film, Mank); the other, All About Eve; one, who
only wrote screenplays but believed himself to be a serious playwright, slowly dying of
alcoholism and disappointment; the other, a four-time Academy Award-winning director,
auteur, sorcerer, and seducer of leading ladies, one of Hollywood's most literate and intelligent
filmmakers. Herman Mankiewicz brought us the Marx Brothers' Monkey Business, Horse
Feathers, Duck Soup, W. C. Fields's Million Dollar Legs, wrote screenplays for Dinner at Eight,
Pride of the Yankees, cowrote Citizen Kane (Pauline Kael proclaimed that the script was
mostly Herman's), and eighty-nine others . . . Talented, witty (Alexander Woollcott thought him
"the funniest man who ever lived,"), huge-hearted, wildly immature, a figure of renown and
success. Herman went to Hollywood in 1926, was almost immediately successful (his telegram
to Hecht back east: "MILLIONS ARE TO BE GRABBED OUT HERE AND YOUR ONLY
COMPETITION IS IDIOTS. DON'T LET THIS GET AROUND."), becoming one of the highestpaid screenwriters in Hollywood . . . Joe, eleven years younger, focused, organized, a
disciplined writer, with a far more distinguished career, surpassing his worshipped older
brother . . . producing The Philadelphia Story, writing and directing A Letter to Three Wives and
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All About Eve, both of which won him Oscars for writing and directing (All About Eve received a
record fourteen Oscar nominations), before seeing his career upended by the spectacular
fiasco of Cleopatra . . . In this large, moving portrait, meticulously woven together by the
grandson of Herman, great-nephew of Joe, we see the lives of these two men--their dreams
and desires, their fears and feuds, struggling to free themselves from their dark past; and the
driving forces that kept them bound to a system they loved and hated.
From Maria Sharapova, one of our fiercest female athletes, the captivating—and candid—story of
her rise from nowhere to tennis stardom, and the unending fight to stay on top. In 2004, in a
stunning upset against the two-time defending champion Serena Williams, seventeen-year-old
Maria Sharapova won Wimbledon, becoming an overnight sensation. Out of virtual anonymity,
she launched herself onto the international stage. “Maria Mania” was born. Sharapova
became a name and face recognizable worldwide. Her success would last: she went on to hold
the number-one WTA ranking multiple times, to win four more Grand Slam tournaments, and to
become one of the highest-grossing female athletes in the world. And then—at perhaps the
peak of her career—Sharapova came up against the toughest challenge yet: during the 2016
Australian Open, she was charged by the ITF with taking the banned substance meldonium,
only recently added to the ITF’s list. The resulting suspension would keep her off the
professional courts for fifteen months—a frighteningly long time for any athlete. The media
suggested it might be fateful. But Sharapova’s career has always been driven by her
determination and by her dedication to hard work. Her story doesn’t begin with the 2004
Wimbledon championship, but years before, in a small Russian town, where as a five-year-old
she played on drab neighborhood courts with precocious concentration. It begins when her
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father, convinced his daughter could be a star, risked everything to get them to Florida, that
sacred land of tennis academies. It begins when the two arrived with only seven hundred
dollars and knowing only a few words of English. From that, Sharapova scraped together one
of the most influential sports careers in history. Here, for the first time, is the whole story, and
in her own words. Sharapova’s is an unforgettable saga of dedication and fortune. She brings
us inside her pivotal matches and illuminates the relationships that have shaped her—with
coaches, best friends, boyfriends, and Yuri, her coach, manager, father, and most dedicated
fan, describing with honesty and affection their oft-scrutinized relationship. She writes frankly
about the suspension. As Sharapova returns to the professional circuit, one thing is clear: the
ambition to win that drove her from the public courts of Russia to the manicured lawns of
Wimbledon has not diminished. Sharapova’s Unstoppable is a powerful memoir, resonant in
its depiction of the will to win—whatever the odds.
#1 NEW YORK TIMES BESTSELLER If you want to build a better future, you must believe in
secrets. The great secret of our time is that there are still uncharted frontiers to explore and
new inventions to create. In Zero to One, legendary entrepreneur and investor Peter Thiel
shows how we can find singular ways to create those new things. Thiel begins with the
contrarian premise that we live in an age of technological stagnation, even if we’re too
distracted by shiny mobile devices to notice. Information technology has improved rapidly, but
there is no reason why progress should be limited to computers or Silicon Valley. Progress can
be achieved in any industry or area of business. It comes from the most important skill that
every leader must master: learning to think for yourself. Doing what someone else already
knows how to do takes the world from 1 to n, adding more of something familiar. But when you
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do something new, you go from 0 to 1. The next Bill Gates will not build an operating system.
The next Larry Page or Sergey Brin won’t make a search engine. Tomorrow’s champions will
not win by competing ruthlessly in today’s marketplace. They will escape competition
altogether, because their businesses will be unique. Zero to One presents at once an optimistic
view of the future of progress in America and a new way of thinking about innovation: it starts
by learning to ask the questions that lead you to find value in unexpected places.
7 Powers details a strategy toolset that enables you to build an enduringly valuable company.
It was developed by Hamilton Helmer drawing on his decades of experience as a strategy
advisor, equity investor and Stanford University teacher. This is must reading for any business
person and applies to all businesses, new or mature, large or small.
An intimate and profound reckoning with the changes buffeting the $2 trillion global advertising
and marketing business from the perspective of its most powerful players, by the bestselling
author of Googled Advertising and marketing touches on every corner of our lives, and the
industry is the invisible fuel powering almost all media. Complain about it though we might,
without it the world would be a darker place. But of all the industries wracked by change in the
digital age, few have been turned on their heads as dramatically as this one. Mad Men are
turning into Math Men (and women--though too few), an instinctual art is transforming into a
science, and we are a long way from the days of Don Draper. Frenemies is Ken Auletta's
reckoning with an industry under existential assault. He enters the rooms of the ad world's
most important players, meeting the old guard as well as new powers and power brokers,
investigating their perspectives. It's essential reading, not simply because of what it reveals
about this world, but because of the potential consequences: the survival of media as we know
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it depends on the money generated by advertising and marketing--revenue that is in peril in the
face of technological changes and the fraying trust between the industry's key players.
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